
Learning Outcomes

Methodology

Conclusion & Implications

Purpose

LO1. Students will understand the graduation 
application process.  
LO2. Students will understand the difference 
between a graduation check and applying for 
graduation.
LO3. Students will understand the difference 
between graduating and attending 
commencement.

Understanding the Process of Applying to Graduate
Registrar’s Office: Dr. Dora Lee, Jennifer Andelin & Rene Gutierrez

From the questions being asked over the phone
and thru email, and via the feedback from Transfer
and Graduation Advisors, it is apparent that
students do not have a clear understanding of the
graduation and commencement process. In
response, the Registrar’s Office partnered with
members of the Commencement Committee and
Associated Students, Incorporated to provide an
overview of the graduation process and
commencement. In 2013‐2014, findings were
utilized from the previous year to create seven
workshops distributed across the academic year.
Improvements included holding workshops in
larger facilities, and including more details on
preparing to graduate.

At the beginning of each session, students were asked
to complete the pre‐assessment of 10 forced‐choice
questions which were collected before the start of
each presentation. The questions measured their
knowledge around graduation requirements, the
graduation application process, and commencement.
The post‐assessment was sent via email after each
workshop to each participant through Campus Labs
Baseline. The post‐assessment contained an additional
10 questions that asked students about their
graduation status and their level of satisfaction with
the workshop.

Overall, the workshops were effective in closing
the knowledge gap and the changes that were
made were effective. After attending the
workshop, the students’ percentage of correct
answers went up by about 26%. The attendance
this year was substantially lower than last year’s
(441 students in 2012‐2013 compared to 250
students in 2013‐2014) and not expected.

Goals for 2015 Graduation Workshops:
1. Be more intentional with the 

time/dates/locations
2. Cut down on the number of workshops 

offered each quarter
3. Increase marketing efforts

Results
p = 250 (# of students that attended the graduation 
workshop)
n = 100 (# of students that responded to the post‐
assessment)
Response Rate = 40%
95% of students who attended felt they understood
the graduation application process
87% felt the workshop answered their question about
graduation and commencement.

Themes:
1. Students want hand‐outs with an outline of the 

graduation process including deadlines
2. Students want more details about the 

commencement process
3. Students want more details on the grad fair and 

grad packs
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